CIRCULAR TEXTILE DAYS

5&6June 2023

1931 Congress Centre 's-Hertogenbosch




CONTENT

Mission

What does Circular Textile Days want to achieve
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Towards a more sustainable future
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Visitors, exhibitors and stakeholders
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To connect and engage with like-minded people




Circular Textile Days brings together knowledge and
knowhow in the global field of circular and sustainable
textile of various organisations and individuals and
encourages chain cooperation, in order to form an
international platform of relevant and truthful

information.
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CIRCULAR

TEXTILE

GOAL

« Providing a place to meet sustainable and circular organisations across the entire textile chain
* Increase and share knowledge and thereby develop products and services

« Stimulate innovations

« Raise awareness about circular textiles

* Providing reliable information

... to create a sustainable future.






c” TARGET GROUP OVERVIEW

EXHIBITORS

Exhibitors are frontrunners and are
already contributing to circular
textile solutions. They offer
accessible, innovative and

sustainable goods and/or services.

Exhibitors, Visitors & Stakeholders

VISITORS

Visitors can have various reasons to
visit Circular Textile Days. Such as
networking, inspriration,
information, match making, get
practical tools to make one's

business more sustainable.

STAKEHOLDERS

Range of knowledge institutions,
experts, governments and civil

society organisations actively

and/or financially supporting

Circular Textile Days to increase
application of circular textiles and

innovations in this field.




Exhibitors, Visitors & Stakeholders
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w 3 Segments: Exhibitors, Visitors 2022 & Stakeholders

ADVISORY BOARD
Mariksa Zandvliet (Boer Group)

Bikem Kanik (Orbit
Consulting)

Rien Overvliet (Fashion
Experts)

v' Michiel Kort (Rebel Group)

v' Joris Volker (Interloop)

Sina Steidinger (Denim
designer)




“CIRCULARITYISA
TEAMSPORT.”

Josse Kunst, CuRe Technology, expert in chemical recycling of polyester textiles
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WORKSHOPS

MAIN STAGE

EXPERT STAGE I

INNOVATION FORUM
AND STAGE

In addition to the informative and lively exhibition floor, Circular Textile Days offers a diversity of activities that
offers visitors the opportunity to acquire information related to the circular and sustainable textile industry and to
establish new collaborations. Circular Textile Days is the place for talks,presentations and the sharing of innovative ideas.
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““DECISIONS AT THE DESIGN STAGE
ARE RESPONSIBLE FOR 80% OF THE

GARMENT"S ECOLOGICAL IMPALT.”

Sina Steidinger, denim designer



MARKETING & COMMUNICATION

To realise the goals of the Circular Textile Days, the different target groups will be approached and connected in a
tailor-made way. In addition, marketing and communications are used to increase our brand awareness, being a
platform for reliable information.




AMBASSADORS & PARTNERS

Newsletter | Website

Social media | Press releases
OWN RESOURCES

Newsletter | Informative website
Social media (3-5 a week)
LinkedIn Campagnes
Press releases | Digital signature
Corporate flyer & exhibition offers

c®’ COMMUNICATIONTOOLS

Most of our communication is digital. Resources are tailored for each target group with the corresponding

message, using the above mix.





http://www.1931.nl/

s I G " u p B Would you like to take part in the transition towards circularity in textiles? CIRCULAR

@ Contact usto discuss the opportunities together. TEXTILE

FOR MORE INFORMATION

www.circulartextiledays.com




